
Copyright Websites 
 
 
Crash Course in Copyright 
http://www.utsystem.edu/ogc/intellectualproperty/cprtindx.htm 
 
This site has been updated since its original Digital Millennium Copyright Act tutorial was put on the 
web by the chief legal advisor of the University of Texas system years ago. This is the best site for 
researching the “why” and “how” of copyright and intellectual property (IP) laws.  The site was created 
by lawyers for the University of Texas system. 
 
This site contains the “Crash Course Tutorial” which, according to the site, is “available for faculty to 
use to learn copyright basics, especially in the distance learning context.” 
 
 
Get Copyright Permission – Copyright.com 
http://www.copyright.com/viewPage.do?pageCode=i13&WT.srch=1&WT.mc_id=google_ew&gclid=C
K_Pu9bdpKICFQLCsgodqhD3wA 
 
Once a determination has been made to obtain permission from a copyright holder, the various usage 
rights can be obtained through this web site.  If the Copyright Clearance Center hasn’t been authorized 
to act as an intermediary between the copyright holder and the end-user, a link to the copyright holder is 
provided. 
 
 
Association of Research Libraries – Know Your Copy Rights 
http://www.arl.org/major-initiatives/kycr/index.shtml 
 
This web page serves as an introduction to the site it points to: http://www.knowyourcopyrights.org/ . 
The “Brochure for Faculty and Teaching Assistants” is probably the single most useful tool from a 
faculty instructor’s point of view.  
 
There is a web link referring to the “TeachAct toolkit” that is out of date, however, in the footnote on 
page 4 of the brochure. The correct URL is http://www.provost.ncsu.edu/copyright/toolkit/ .  The Basic 
Checklist referred to in the “TeachAct toolkit” has many broken links in it, but is still useful as a quick 
method for determining whether a copyrighted work can be used in an educational context. 
 
 
The Resources for Teaching Faculty – (FAQ page is also referenced in the brochure.) 
(http://www.knowyourcopyrights.org/resourcesfac/faq/).  
 
Contains an excellent six-step checklist for making a “good faith” judgment of fair use of copyrighted 
material. The FAQ is divided into two sections: one for the traditional (face-to-face) classroom, and the 
other for the online/course management hosted classroom. 
 
Case Study 
 
Although more pertinent to the business rather than the academic world, the following example 
illustrates in a humorous way how the single use of a copyrighted slogan by a non-copyright holder 
could invite legal action.  



 
On  June 21, 2010, Thinkgeek.com, an online store dealing in unusual merchandise appealing to “geeks” 
was sent a “cease and desist” letter from the National Pork Board for infringing on their copyrighted 
slogan “The Other White Meat.”  
 
The reason? Thinkgeek.com was advertising a product called “Canned Unicorn Meat” and billing it as 
“Unicorn – the new white meat” on their website. The so-called “unicorn meat” was actually created as 
a joke by Thinkgeek.com, who sent the unicorn meat advertisement out in its annual April Fools 
newsletter. That the canned unicorn meat was a fictional product based on the existence of a 
mythological animal escaped the attention of the NPB lawyers. It didn’t prevent them from sending a 
12-page legal document to ThinkGeek.com, however. 
 
The blog entry on Thinkgeek.com which includes the first page of the cease-and-desist notice: 
http://www.thinkgeek.com/blog/2010/06/officially-our-bestever-cease.html?cpg=134H&head  

 
The “canned unicorn meat” product page: 
http://www.thinkgeek.com/stuff/41/unicorn-meat.shtml  

 
The ThinkGeek press release: 
http://www.thinkgeek.com/files/thinkgeek-unicornmeatrelease.pdf  
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